Evaluating M edia Campaigns
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(IMustrates a case study of a media campaign aimed at adults for prevention of child sexual
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(Describes the process of evaluating media campaigns from beginning to end.)
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(The entire issue of this periodical is dedicated to public campaign evaluation strategies.)
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health communication messages. A media campaign to raise awareness of domestic
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(This paper focuses on the front- end planning phase of the campaign and might be helpful if
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(Provides a discussion of multivariate matching with doses of treatment for when there are
different levels of dosage.)
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Rice, R.E. & Atkin, C.K. (Eds.) (2000). Public communication campaigns. Thousand Oaks,
CA: Sage Publications.
(Most of this book focuses on developing media campaigns, but there is a section on
evaluation and measuring SUccess.)

Salmon, C.T. & Jason, J. (1991). A system for evaluating the use of mediain CDC's National
AIDS Information and Education Program. Public Health Reports, 106. 639-646.
(Chronicles the development of a system designed for the evaluation of a national media
campaign.)
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